Appendix 1

Appendix 1 Model conditions

The following are offered as ‘Particulars of Decision’ model conditions for the approval
of all illuminated digital displays. It should be noted that the model conditions may not
be suitable in every case, and depend ultimately on the location and other applicable
planning circumstances.

Consent to display advertisements
Notice of approval
Town and Country Planning Act 1990

Town and Country Planning (Control of Advertisements) (England) Regulations 2007.
Particulars of Decision

LI - —— Council hereby gives notice in pursuance of the above-mentioned
Regulations that Consent Has Been Granted for the display of the advertisement
material referred to in Part 1 hereof in accordance with the application and plan(s)
submitted, subject to compliance with the following condition(s):

1. The consent now granted is limited to a period of five years from the date hereof.

Reason: To accord with Schedule 2 of the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007.

2. The development shall be undertaken in strict accordance with the approved
documents for this Advertisement Consent which comprise:

Documents to be listed

Reason: To define the permission and for the avoidance of doubt and in the
interest of proper planning procedures.

3. Any advertisement displayed, and any site used for the display of advertisements,
shall be maintained in a condition that does not impair the visual amenity of the
site.

Reason: To accord with Schedule 2 of the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007.

4. Any structure or hoarding erected or used principally for the purpose of displaying
advertisements shall be maintained in a condition that does not endanger the
public.

Reason: To accord with Schedule 2 of the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007.

5. Where an advertisement is required under these Regulations to be removed, the
site shall be left in a condition that does not endanger the public or impair visual
amenity.

Reason: To accord with Schedule 2 of the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007.

6. No advertisement is to be displayed without the permission of the owner of the
site or any other person with an interest in the site entitled to grant permission.
Reason: To accord with Schedule 2 of the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007.
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| The brightness of illuminated advertisements including digital displays

7. No advertisement shall be sited or displayed so as to:

a) Endanger persons using any highway, railway, waterway, dock, harbour or
aerodrome (civil or military).

b) Obscure, or hinder the ready interpretation of, any traffic sign, railway
signal, or aid to navigation by water or air.

c) Hinder the operation of any device used for the purpose of security, or
surveillance, or for measuring the speed of any vehicle,

Reason: To accord with Schedule 2 of the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007.

8. There shall be no moving images, animation, video or full motion images displayed
unless otherwise permitted by this consent.

Reason: In the interests of amenity and in order to retain effective planning
control,

9. Inthe hours of darkness, the advertisement display luminance shall be no greater
than the recommended maximum night time luminance value set out in Table
10.4 within the Institution of Lighting Professionals - Professional Lighting Guide
(PLG 05) ‘Brightness of Illuminated Advertisements including Digital Displays’ (or
its equivalent in a replacement guide) in cd/m?. The environmental zone to be
agreed with the Local Planning Authority.

Reason: In the interests of amenity, public safety and in order to retain effective
planning control.

10. In daylight hours, the advertisement display luminance shall be controlled in
order to reflect ambient light conditions (to ensure it is neither too bright or
too dull), and shall at all times be no greater than the recommended maximum
daytime luminance values set out in Table 10.5 within the Institution of Lighting
Professionals - Professional Lighting Guide (PLG 05) ‘Brightness of Illuminated
Advertisements including Digital Displays’ (or its equivalent in a replacement
guide) in cd/m2.

Reason: In the interests of amenity, public safety and in order to retain effective
planning control.

11. Unless otherwise permitted, the minimum display time for each advertisement
shall be 10 seconds and the advertisement shall not include any features which
would result in interactive messages / advertisements being displayed.

Reason: In the interests of amenity, public safety and in order to retain effective
planning control.

12. The interval between successive advertisements shall be no greater than 1 second
and the complete display shall change without effect. The display to include a
mechanism to default to a blank or black screen in the event of malfunction, or if
the advertisement is not in use.

Reason: In the interests of amenity, public safety and in order to retain effective
planning control,

13. No images displayed shall resemble official road traffic signs, traffic lights or traffic
matrix signs.

Reason: In the interests of amenity and in order to retain effective planning
control.
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