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         Century House
Brunel Road 
Wakefield 41 Industrial Estate
Wakefield
WF2 0XG

Switchboard: 01924 839150


									Friday 26th September 2025

RE: 25/00769/ADV – Unit 20, Riverside Walk, Rochdale, OL16 1BE

Dear Michael,
	        Following our discussions in recent weeks, and the issue of the final decision notice received 26th September 2025, I am writing to formally appeal the decision to disallow our blue branding from behind the signage and your request to replace with grey or leave the glazing clear. 

We appreciate the Council’s vision for Riverside Walk and understand the desire to maintain a reasonable degree of consistency along the street to preserve its relatively cohesive character. We also acknowledge your previous comparison to Liverpool One which similarly functions as both an outdoor shopping centre and a street environment.

cardfactory currently operate a store within Liverpool One with our full blue and yellow branding prominently displayed successfully as part of a vibrant, cohesive retail environment. While this is a different local authority, it provides a relevant example of how our full branding can be integrated effectively without detracting from the overall character of a mixed-use shopping and street environment.

Regarding the precedent of Boots as an anchor store with a large frontage, we recognise the difference in scale and status. However, our blue and yellow branding remains a key part of our identity, consistently applied to over 1100 of our stores across the UK and Ireland, and is essential for customer recognition and brand continuity. While Boot’s branding may have been considered as part of the wider scheme due to its anchor status, we respectfully believe that consistency should not come at the expense of eroding the brand identities of other retailers whose presence also contributes significantly to the street’s commercial viability. 

We understand the Council’s caution about over-proliferation of corporate branding and its potential impact on the sense of place. Nonetheless, we believe our branding is carefully designed to complement the existing streetscape, which already includes a verity of bold and bright signage schemes, with Dunkin and Boot’s being the main examples of this. Rather than degrading the character of Riverside Walk, our branding will enhance the vibrancy and diversity that attracts shoppers and supports the economic health of the area.

We also welcome the development of a new Shop Fronts Design Guide and your willingness to work collaboratively toward an appropriate design solution from our previous discussions. We are keen to engage constructively with this process to ensure our branding aligns with emerging guidance while maintaining consistency which is crucial to our brand and customer recognition. 

Considering these points, we respectfully request that v1 of our plans; showing blue branding behind the lettering, is reconsidered for approval. We are confident that allowing our branding to remain will both support the Council’s objectives for a lively, attractive street and uphold our business’s commercial identity.

I would be happy to discuss this matter further or provide any additional information you may require. Please do not hesitate to get in touch. 

Kind regards,

Jack Wright
Store Opening & Closure Manager 
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