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Town and Country Planning Act 1990 (as amended) 
Town and Country Planning (Control of Advertisement) Regulations 2007 (as amended) 

 

CONSENT TO DISPLAY ADVERTISEMENTS 
 

APPLICATION REFERENCE: 24/00423/ADV 
 

Name and address for correspondence: 
 
Mr Stephen Herraghty 
JCDecaux 
991 GREAT WEST ROAD 
BRENTFORD 
TW8 9DN 
United Kingdom 
 

Applicants name: 
 
Mr Nathan Still 

 
Part I - Particulars of Application 
 
Date of Application: 23 May 2024   
 
 

Proposal: Integrated advertisement display within Communication Hub unit comprising of 
an LCD portrait screen presenting static illuminated content 

Location: Pavement O/S , 24 Middleton Gardens, Middleton, M24 4DF,  

 
 
Part II - Particulars of decision 
 
The Rochdale Metropolitan Borough Council hereby give notice in pursuance of the above-
mentioned regulations that consent has been GRANTED for the display of the advertisements 
referred to in Part I hereof in accordance with the application and plans submitted and subject to 
the following conditions: 
 
Subject to the following standard conditions: 
1. No advertisement is to be displayed without the permission of the owner of the site or any 

other person with an interest in the site entitled to grant permission. 
 
2. No advertisement shall be sited or displayed so as to –  

 endanger persons using any highway, railway, waterway, dock, harbour or aerodrome 
(civil or military); 

 obscure, or hinder the ready interpretation of, any traffic sign, railway sign or aid to 
navigation by water or air; or 

 hinder the operation of any device used for the purpose of security or surveillance or for 
measuring the speed of any vehicle. 

 
3. Any advertisement displayed, and any site used for the display of advertisements, shall be 

maintained in a condition that does not impair the visual amenity of the site.  
 
4. Any structure or hoarding erected or used principally for the purpose of displaying 

advertisements shall be maintained in a condition that does not endanger the public. 
 
5. Where an advertisement is required under these Regulations to be removed, the site shall be 

left in a condition that does not endanger the public or impair visual amenity.  
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6. The approval is for a period not exceeding five years from the date of this consent. 
 

And subject to the following additional condition:- 
 
 
 7 The intensity of the illuminance of the digital sign shall be set to a maximum brightness of 

300Cd/m2 from dusk until dawn and to a maximum brightness of 2,500Cd/m2 at all other 
times. Furthermore,:  

 - Any change in advertisement display shall be instantaneous ;  
 - The displays shall not display any moving, or apparently moving, images; and  
 - The advertisements displayed on each panel shall not change more frequently 

than once every 10 seconds.  
   
 Reason: In the interest of the amenities of the occupiers of nearby premises in 

accordance with policy JP-P1 of the adopted Places for Everyone joint development plan, 
policies P3 and DM1 of the adopted Rochdale Core Strategy and the National Planning 
Policy Framework. 

 
 
Date Decision Issued           18 July 2024 
 
Melanie Hale 
Head of Planning Services 
 
 
 
IMPORTANT  
PLEASE ENSURE THAT YOU HAVE READ AND FULLY UNDERSTOOD THE CONTENTS OF 
THIS DECISION NOTICE. 
 
YOUR ATTENTION IS DRAWN TO THE ATTACHED NOTES. 
 
INFORMATIVE: 
The Local Planning Authority’s reasons for its decision are set out in the accompanying officer’s 
report.  
 
INFORMATIVE: 
The applicant is reminded of the need to submit and obtain formal approval of those details 
required by the conditions of this planning permission before development may lawfully 
commence on the site.  The formal discharge of a planning condition is currently subject to 
payment of an additional fee per request: £34.00 for householder applications and £116.00 in all 
other cases. 
 
 
 
This permission relates to the following plans and supporting documents:-  
- Hub Detail - New Sites 
- Site Plan and Images 
- Power of the Public Screen 
- Hub Unit Appendix D 
- Unit Management Plan 
- Community Channel - Examples of Campaigns 
- NHS England / OHCA Charities Advisory Committee / Letter of Community Heartbeat 

Trust Charity Letter of Support 
- Defibrillator Product Specification 
 
 
 


